




















6.4 OPPORTUNITIES

Although the Marsh is facing some challenges, it is a unique agricultural resource. As emphasized in this

report, it is one of the
largest concentrations
of horticultural
production in North
America. As such, if the
identified challenges are
met there are
tremendous
opportunities for
growth and prosperity.
In this section some of
the opportunities
observed during the
preparation of the
report are identified
and discussed.

6.4.1 Proximity to Market

Strategically, the location of the Marsh in close proximity to the Greater Toronto Area is a benefit from a
marketing perspective. Proximity both to the large Toronto markets and to transportation linkages to national
and international markets facilitates the movement of product quickly and efficiently. The visual prominence
of certain portions of the Marsh reminds consumers of its presence and importance, and relationships can be
created with consumers and retailers in surrounding urban areas.

These attributes could be drawn on to create an alternative food distribution system that supports growers.

6.4.2 Local Branding

The Marsh is fortunate in that its location provides a profile amongst consumers. A portion of the Marsh
can be seen from one of the busiest thoroughfares in the province, where the view is one of acres of rich
black earth, sown in crops. At harvest time, the smell of onions wafting on the breeze is an advertisement
in itself.

The Marsh Growers’ Association has taken advantage of this profile and developed a “Holland Marsh Gold”

brand. To promote the brand and improve the profile of the Marsh, a marketing program has been
established that profiles individual growers, providing consumers with the name and face of the farmer
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who grew the produce they are consuming. By putting a face on producers, educating the public about the
Marsh and promoting the high quality of product produced there, demand for the product can be
increased. Increased demand from consumers can, in turn, attract the attention of retailers. While in its
infancy, the marketing program has tremendous potential.

The Growers’ Association is also working closely with Local Food Plus (LFP), an organization that certifies
local producers who employ environmentally and socially responsible food production practices, and links
them with processors and local purchasers. Close to thirty growers have been certified or are in the process
of being certified by LFP. In addition to helping the Growers’ Association market their produce as local and
sustainable to retailers, the hospitality industry and institutions, certification may increase demand thereby
helping producers receive a fairer price.

6.4.3 Market Development

Over time, the production profile in the Marsh has shifted in response to changing markets and to the
changing ethnic profile of growers in the Marsh. Although carrots and onions continue to dominate,
currently there are in excess of 34 different vegetables grown in the Marsh. With the large, growing,
ethnically diverse market in the GTA there may be an opportunity to further diversify and develop new
markets. The establishment of a Growers’ Association provides a vehicle for research into potential new
markets and products.

As noted earlier, the Growers’ Association is part of the GTA AAC. In collaboration with the University of
Guelph, the GTA AAC is undertaking a survey of the consumption behavior of ethnic Canadians in the GTA.
This type of information can be used to identify new products that could be introduced to expand markets.
Ongoing association with the GTA AAC and other agricultural groups in the Greater Golden Horseshoe is
beneficial to Marsh growers in moving ahead with various programs to promote local agricultural products.

In addition to considering food products for a diverse market, there is also a growing demand for naturally
based health products. Expanding the production profile to include some of these products may also be a
means of expanding markets.

6.4.4 Value Added

Once a product is grown, it must be washed, packed, processed and moved before it can be sold. These
activities are intrinsic to agricultural production and yet are uses which are often prohibited in agricultural
areas by planning regulations. If allowed, the size and number of producers who can use them may be
limited and such uses are often taxed as commercial or industrial which makes them financially beyond the
reach of farmers.

The province has taken steps to address this issue by including policies in the Provincial Policy Statement to

allow agriculturally related and secondary uses in agricultural areas. Creative use of regulations allows
supportive uses while protecting the primary agricultural function. Regulations dealing with value added
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and retention operations in the Marsh should be reviewed and updated to allow facilities that respond to
today’s market and allow farmers the facilities to produce a table ready product to consume.

Work is being done in other agricultural areas in the province to develop flexible value added policies. The
Province is involved in these discussions and has indicated it would welcome input about this subject to
inform the upcoming review of the Provincial Policy Statement. Given the unique nature of the Marsh, the
Growers’ Association should take advantage of this opportunity and provide input on any policy changes
that would be helpful in supporting their unique area.

6.4.5 Research and Innovation

The Holland Marsh is fortunate to have an internationally recognized Research Station dedicated to its
interests located within it. In the past the relationship between growers and researchers has led to
innovative changes in production. The establishment of the Growers’ Association provides an opportunity
to strengthen the relationship with the Research Station to the benefit of both parties. Growers will benefit
from having relevant research to support new opportunities and the researchers will benefit from having
support for research proposals to attract funding.

In addition to the Research Station, individual growers have shown considerable ingenuity in developing
equipment that supports the type of production that occurs in the Marsh. There may be opportunities to
build on these successes and using the unique technology, manufacture equipment for a broader market.

6.5 CONCLUSION

The Holland Marsh is a unique and prosperous component of Ontario agriculture, “the crown jewel of
horticulture”, and the source of a significant percentage of the produce consumed in the province. In
addition to making an annual, multimillion dollar contribution to the economy, this highly concentrated
area, farmed by a skilled, specialized group of growers, has all of the attributes required to support food
security in Ontario.

Despite its successes, the Marsh is experiencing pressures. As markets change, growers must adapt to new
demands. With increasing pressure from escalating costs, stagnant prices, consumer issues and trade
barriers, growers require informed and responsive support.

This study, by profiling the Holland Marsh, documenting its contribution to the provincial economy and
highlighting opportunities and issues associated with it, is intended to provide a base for informed support. It
is hoped that the information and analysis contained herein will assist in securing a long and prosperous future
for the Holland Marsh.

84 HOLLAND MARSH — AGRICULTURAL IMPACT STUDY- AUGUST, 2009



 GLOSSARY OF TE

o -

-

a
-
-




Census Farm

Commodity (Product Type)

Statistics Canada’s definition of a census farm has not
remained constant over the years. In 1996 and 2001, a census
farm was defined as an agricultural operation that produces at
least one of the following products intended for sale: crops
(hay, field crops, tree fruits or nuts, berries or grapes,
vegetables, seed); livestock (cattle, pigs, sheep, horses, game
animals, other livestock); poultry (hens, chickens, turkeys,
chicks, game birds, other poultry); animal products (milk or
cream, eggs, wool, furs, meat); or other agricultural products
(Christmas trees, greenhouse or nursery products,
mushrooms, sod, honey, maple syrup products).

Statistics Canada tracks 31 commodity types by gross farm
receipts (52,500 and over). Often for confidentiality reasons
this produces suppressed figures. Therefore, to provide more
meaningful information these 31 types are generally
combined in similar product groupings and reported on as 12
commodity categories.

The 31 commodity types are combined into the following 12

categories:
1) Dairy
2) Cattle
3) Hog
4) Poultry & Egg
5)  Wheat

6) Grain & Oilseed includes: oilseed; corn for grain; dry
field pea & bean; and other small grain

7) Field Crops includes: hay & fodder; forage seed;
tobacco; potato; and other field crop

8) Fruit

9)  Vegetable

10) Miscellaneous Specialty includes: sheep & lamb; goat;
horse & pony; fur; other livestock; mushroom;
greenhouse product; nursery product & sod; and maple
& Christmas tree

11) Livestock Combination includes: cattle & hog; cattle,
hog & sheep; and other livestock combination

12) Other Combination includes: fruit & vegetable; other
field crop; and all other types

*Because greenhouse is such a significant commodity group in
Niagara, it is usually broken out and reported on as a separate
category in the report.
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Farm Capital

Farmland Acres (area farmed, farmland)

Farm Operators

Farm Type

Gross Farm Receipts

Municipality

Local Municipality

Statistics Canada’s definition: Farm capital includes the value
of all farmland, buildings, farm machinery and equipment
(including passenger vehicles used in the farm business), and
livestock and poultry. Respondents report the value of their
land, buildings, farm machinery and equipment as of Census
Day. Values for livestock and poultry inventories reported in
the census are calculated using data on average farm prices
for the various types of livestock and poultry. Farm capital
does not include the value of crops in the field or in storage, or
farm inputs on hand, such as fertilizer and seed.

Includes all land owned as part of the operations including
land for crops hay grazing or pasture, summer fallow,
buildings and barnyards, woodlands, and marshes.

Statistics Canada defines “farm operators” in 2001, 1996 and
1991, as those persons responsible for the day-to-day
management decisions made in the operation of a census
farm or agricultural operation. Up to three farm operators
could be reported per farm. Prior to the 1991 Census of
Agriculture, the farm operator referred to only one person
responsible for the day-to-day decisions made in running an
agricultural operation.

Farm typing is a procedure that classifies each census farm
according to the predominant type of production. This is done
by estimating the potential receipts from the inventories of
crops and livestock reported on the questionnaire and
determining the product or group of products that make up
the majority of the estimated receipts. For example, a census
farm with total potential receipts of 60% from hogs, 20% from
beef cattle and 20% from wheat, would be classified as a hog
farm. This farm type classification, referred to as "historical,"
is based on the Standard Industrial Classifications (SIC).

Includes all receipts for agricultural products sold, marketing
board payments, program and rebate payments, GST refunds,
dividends from co-operatives, receipts from custom work and
all other farm receipts.

An area whose inhabitants are incorporated and whose
powers are exercised by a council elected by the voters of the

municipality.

A city, town, village or township.
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Area Municipality

County

Regional Municipality

NAICS

Number of Farms

Southern Ontario Region

A local municipality within a regional municipality or district.

A municipality that is a federation of the towns, villages, and
townships within its boundaries. Each of the participating
municipalities in the county has an elected council, and
designated members of these councils combine to form the
county council. County geographical boundaries are used for
judicial and a number of administrative purposes.

A municipality created by a special act of the Ontario
legislature and is a federation of all the area municipalities
within its boundaries. Each of the area municipalities in the
region has an elected council. Regional councils are
responsible for regional-scale functions such as land-use
planning, social services, major roads, and trunk sewer and
water systems. The area councils are responsible for
community services such as recreation, libraries, local roads
and garbage collection. Regional boundaries are used for
judicial and a number of administrative purposes.

North American Industrial Classification System

Throughout this report there are discrepancies in the number
of farms figures. That is because Statistics Canada uses
different classifications for reporting different sets of
statistics. The two classifications of farms that were used in
this report were:
1. The number of farms based on the definition of
“Census Farm”.
2. The number of farms reporting generation of more
than $2500 in gross farm receipts per annum.
A Note is included on each figure to indicate which of the two
definitions of farm were used in that particular figure. In all
cases the farmland acres, area of farmland is based on the
definition of census farm.

Includes: Brant County, Elgin County, Essex County,
Haldimand-Norfolk (now Haldimand County and Norfolk
County, 2001), Hamilton-Wentworth (now the City of
Hamilton, 2001), Chatham-Kent County, Lambton County,
Middlesex County, Regional Municipality of Niagara, and
Oxford County.

When used in the report indicates that data was suppressed
for confidentiality reasons.
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